
BEST GRADUATE INITIATIVE -   

TAQA EMIRATI PARTY



EIGHTY. ONE OF A KIND  
STUDENT ENGAGEMENT.

The 80 VIP guests arriving for a unique weekend

•	 A unique target audience

•	 A unique event

•	 An exceptional result

80 talented people and two 
of oil’s most pivotal countries 
come together to celebrate 
the infinite possibilities those 
relationships promise.



HTML Email Invite

In November 2013, TAQA, the Abu Dhabi 
National Energy Company, invited 80 
Emirati students currently studying in the 
UK to come to a unique event in Aberdeen 
and witness how an Emirati company 
is thriving in the United Kingdom.

This is how it all came together.



Pete Jones, Managing Director, TAQA UK

taqa@mearns-gill.com

Bespoke Invitations



A unique 
target audience

As an Emirati company with operations in 
Scotland, TAQA is deeply proud of every Emirati 
student representing their country through their 
unwavering determination to graduate from the 
UK and bring the knowledge and experience 
gained back home to the UAE. The objective 
of the Eighty event was to get these students 
thinking of a potential career at TAQA once they 
had graduated and returned to Abu Dhabi. 

TAQA knew that establishing such a 
community would enable it to maintain 
long-lasting relationships with these carefully 
selected people. They also fully-understood 
the level of personal attention that would 
need to be devoted to every aspect of this 
initiative in order for it to be successful.



Bespoke Branded Gift Pack

We began by creating the 80 brand, a 
unique identity for the event, one that 
would thread through every touchpoint 
and reflect the event’s exclusivity and come 
to symbolise the opportunities on offer. 

Key to the success of the event would be 
ensuring attendees felt the connection with 
TAQA at both a personal and professional 
level. It was important that the event felt 
inclusive and took into account the cultural 
and religious sensitivities of the attendees. 
So, in addition to personal emails for use in 
the initial awareness stage of the campaign, 
we also sourced travel prayer mats and 
designed and printed prayer timetables.  



Strong, personal relationships are of great importance to 
Emiratis so we designed the eight on its side to symbolise 
infinite relationships, without bounds or boundaries.  

Bespoke Prayer Mat & Timetable

To humanise the TAQA brand even further, we set up a Twitter account for use both during and after the event. We anticipated conversation on the feed to 
be driven by the team from TAQA, tweeting and responding to the tweets made by students. However, students quickly began using the account to share 
their excitement and enjoyment of the event with pictures, videos and tweets shared amongst themselves.



Social Feeds



Social Feeds



The weekend was set up to be 
predominantly fun weekend, but 
included speakers from TAQA Abu Dhabi 
who gave talks about their experiences.  
It started off with an exclusive gathering 
at the luxurious Ardoe House Hotel, a 
baronial 19th century mansion house in 
Aberdeenshire. And over the course of 
the two days, other activities included 
golf, quads and karts, and attending a 
spectacular gala at Fyvie Castle.



An exceptional result

You can get a sense of the occasion here:  
http://vimeo.com/channels/taqa/81474402

http://vimeo.com/channels/taqa/81474402

